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Welcome to ROA/Electric Customer Choice 
 
This Retailer Handbook is a guide to participating in Consumers Energy’s ROA Electric 
Customer Choice program.  
 
Entering Michigan’s electric market as an electricity retailer or supplier requires you to 
fulfill a wide range of activities, some of which have specific time schedules.  
 
This handbook will guide you through the process and help you develop your schedule to 
begin providing electric service in Michigan. We invite you to visit our Web site at 
www.consumersenergy.com for periodic updates to this handbook.  
 
The first step you must take to participate in ROA/Electric Customer Choice is to obtain a 
supplier license. Please visit the Michigan Public Service Commission Web site at 
www.michigan.gov/mpsc for information on this process. As required under Public Act 295 
of 2008, also known as the Clean, Renewable and Efficient Energy Act, a renewable energy 
and net metering plan submittal and approval must be established. 
 
Following licensure you will need to ensure that you have completed all steps as a 
registered market participant as required by the Midwest Independent System Operator 
(MISO) to serve customers, and also completed all necessary contracting processes with 
Consumers Energy. 
 
Please note that the ROA Electric Customer Choice program is open to participation by no 
more than 10 percent of Consumers Energy’s average weather adjusted retail sales for the 
prior calendar year. 
 
The Retail Open Access Program Cap and Annual Energy Allotment section of this 
handbook, as well as Consumers Energy’s Retail Open Access tariffs and rules, provide 
more information on how this program is administered. 
 
We look forward to working with you.  
 
Consumers Energy 
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Resource List  
 

SUPPLIER LICENSING  
 
Michigan Public Service Commission  
Financial Analysis and Customer Choice Section  
Financial Analysis and Audit Division 
PO Box 30221  
7109 W. Saginaw Hwy 
Lansing, MI 48917  
www.michigan.gov/mpsc  
 
MPSC Phone: (517) 284-8330 
 
 

ELECTRIC CHOICE  
Consumers Energy 
Business Center 
4000 Clay Avenue, SW 
Grand Rapids, MI 49501 
www.consumersenergy.com/business/rates 
 
Phone: (800) 805-0490  
 
E-mail: ecc@cmsenergy.com 
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BUSINESS CENTER/ACCOUNT MANAGEMENT  
 

Purpose and Overview -Distribution Agreement -Retailer  
 
The primary purpose of the Distribution Agreement-Retailer is to:  
 

•     Outline the requirements of the Retailer before serving retail customers.  
•     Outline the relationship between the Retailer, its Customers and Consumers 
Energy.  
•     Cover issues at a distribution level and under the jurisdiction of the Michigan 
Public Service Commission.  
 A Distribution Agreement is required prior to beginning service for each Retailer 

and is provided as Exhibit 1. 
 

NOTE: Consumers Energy Retail Open Access rules require that a Retailer be a registered 
Midwest Independent Transmission System Operator (MISO) market participant. The 
Market Participant (MP) must designate a Meter Data Management Agent (MDMA) to 
submit actual meter values to the Midwest ISO for settlement purposes.   
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EXHIBIT 1  
Consumers Energy Company 

Electric Customer Choice 
Distribution Agreement - Retailer 

 
This Electric Customer Choice Distribution Agreement – Retailer for Consumers 

Energy Company’s Electric Customer Choice Program (“ECC Agreement”), is made and 
entered into as of the last date signed below by either Party by Consumers Energy 
Company, a Michigan Corporation, One Energy Plaza, Jackson, Michigan 49201 
(“Consumers Energy”) and _______________, a _________________________(“ECC  Retailer”). The ECC 
Retailer is identified in the signature block below by name, type of entity, and business 
address.  Consumers Energy and ECC Retailer are sometimes referred to individually as 
“Party” or collectively as “Parties.” 

 
Witnesseth: 

 
WHEREAS, Consumers Energy has established an Electric Choice Program for Retail Access 
service as described in its Retail Open Access Tariffs and rules filed with the Michigan 
Public Service Commission (“MPSC”); and 
 
WHEREAS, the ECC Retailer desires to enroll Customers into the Electric Choice Program 
and will participate in the Electric Choice Program in accordance with the terms and 
conditions of this ECC Agreement and the Tariffs and rules. 
 
WHEREAS, the ECC Retailer may desire to purchase certain additional services from 
Consumers Energy and Consumers Energy is willing to provide such services in connection 
with providing Retail Open Access service; and 
 
WHEREAS, Consumers Energy has agreed to render Distribution Service in conjunction 
with Customer’s participation in its Electric Choice Program in accordance with the terms 
and conditions of this ECC Agreement and the Tariffs and rules. 
 
NOW THEREFORE, in consideration of the premises and mutual promises contained 
herein, Consumers Energy and the ECC Retailer agree as follows: 
 
1.  Definitions 
 
1.1 Terms not defined in this ECC Agreement will have the meaning defined in 
Consumers Energy’s Electric Rate Book. 
 
1.2 Competitive Energy Supply - unbundled electric energy provided by an ECC Supplier. 
 
2.  Term 
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2.1 This ECC Agreement is effective as of the last date executed by the ECC Supplier or 
Consumers Energy. 
 
2.2 This ECC Agreement will remain in effect unless canceled pursuant to Section 12, or 
terminated without cause by either Party with 30 days prior written notice. Consumers 
Energy reserves the right to replace or amend this ECC Agreement as appropriate to reflect 
changes required by regulatory agencies, program administration changes or other factors 
at the Company’s discretion. 
 

Conditions Precedent for ECC Retailer Participation in the Electric Choice Program 
 
Note: On April 1, 2005 (“Day -2”) the Midwest Independent Transmission System Operator 
(MISO) began operation of the Midwest Markets, an hourly Locational Marginal Price 
(LMP) energy market.  Market operations include centralized unit commitment and 
dispatch, a Day-Ahead Energy Market, a Real-Time Energy Market, and a Financial 
Transmission Rights (FTR) Market.  
 
The ECC Retailer shall be duly qualified and registered  with the Midwest Independent 
Transmission System Operator (MISO) prior to providing Retail Access service as 
evidenced by being listed on the MISO Certified Market Participants List 
http://www.midwestiso.org/publish  (Documents Tab – Certified Market Participants).  To 
ensure all ECC Retailers maintain their qualifications with the Midwest Independent 
Transmission System Operator (MISO), Consumers Energy – Electric Choice management 
will perform periodic reviews of the (MISO) Certified Market Participants Listing 
 
3.  Distribution Service 
 
3.1. Distribution service will be provided to the ECC Retailer’s Customers pursuant to 
Consumers Energy’s Electric Rate Book and any agreements between the Customer and 
Consumers Energy relating to Retail Open Access service. 
 
3.2. All other services provided to the ECC Retailer's Customers by Consumers Energy 
will be provided pursuant to the terms of other agreements between the Customer and 
Consumers Energy. 
 
4.  Customer Enrollment 
 
4.1 The ECC Retailer shall enroll Customers electronically with Consumers Energy 
using: 
 
4.1.1 The format as described in Consumers Energy’s retailer handbook.  Current 
standards and protocols as described may be changed from time to time by 30 days written 
notice from Consumers Energy. 
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4.2 The ECC Retailer must enroll the Customer’s entire Load served through any meter. 
Loads through any meter or group of meters cannot be split between bundled tariffs and 
Retail Open Access service or among ECC Retailers. 
 
4.3 Customers eligible for Retail Open Access service are defined in the Company’s ROA 
Tariffs and rules. 
 
4.4 When an ECC Retailer enrolls a Customer, Consumers Energy will electronically 
notify the ECC Retailer acknowledging the enrollment. 
 
4.5 Consumers Energy will electronically notify the ECC Retailer of the effective date for 
Retail Open Access service as applicable. 
 
4.6 If the Customer requires new metering, Consumers Energy will install metering in 
accordance with the terms and conditions detailed in the Company’s ROA Tariffs and rules. 
 
4.7 Consumers Energy will disable any control equipment previously installed for 
Customers on interruptible tariffs. 
 
4.8 Consumers Energy will cancel an enrollment request if the Customer disputes an 
enrollment prior to the effective date for Retail Open Access service. 
 
4.9 The ECC Retailer may cancel an enrollment request by submitting an electronic 
drop/cancel request prior to the effective date for Retail Open Access service. 
 
4.10 Energy Procurement - An ECC Retailer is responsible for all necessary arrangements 
for supply and delivery of capacity and energy, including losses, in a quantity sufficient to 
serve its own Customers under the Transmission Provider Tariff and the Company’s ROA 
tariffs. 
 
4.11 Transmission Services and Obligations - An ECC Retailer is responsible for arranging, 
procuring, taking and paying for those services provided by the Transmission Provider that 
are necessary for the delivery of Competitive Energy Supply to its Customers pursuant to 
the Transmission Provider Tariff and the ROA Tariffs. Failure to do so will result in a 
suspension of the ECC Retailer’s registration until resumption of such services by the ECC 
Retailer occurs. 
 
4.12 Energy Scheduling - An ECC Retailer must make all necessary arrangements for 
scheduling the delivery of energy with the Transmission Provider. The ECC Retailer will 
use the MISO assigned commercial pricing (CP) node for their load served within the 
Consumers Energy delivery area when reserving transmission and scheduling energy.  This 
CP node must be contained in the most current MISO system model before the ECC Retailer 
may begin to serve load, provided all other conditions for service have been satisfactorily 
completed. 
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4.13 Reliability Requirements - An ECC Retailer shall satisfy those applicable reliability 
requirements issued by the Michigan Public Service Commission, Transmission Provider, 
or any other governing reliability council or its successor with authority over the ECC 
Retailer. 
 
5.  Switching ECC Retailers 
 
5.1 A Customer may switch ECC Retailers by authorizing the new ECC Supplier to 
submit a new electronic enrollment as described in Section 4. 
 
5.2 When the new ECC Retailer enrolls a Customer, Consumers Energy will 
electronically notify the new ECC Retailer acknowledging the enrollment upon validation. 
 
5.3 Upon confirmation and validation of the enrollment from the new ECC Retailer, 
Consumers Energy will electronically notify the new and former ECC Retailer of the 
effective date of the switch request. 
 
6.  Load Profiling and Forecasting 
 
6.1 Customer Load and Weather Forecasting - The ECC Retailer is responsible for 
developing an aggregated load forecast for its Customer's load to satisfy obligations 
required by the ROA Tariff and rules , the Transmission Provider Tariff and the applicable 
MISO Tariffs and Business Practice Manuals.  
 
6.2 Forecasting Methodology - The load forecast developed by the ECC Retailer shall 
conform to sections 6.2.1 through 6.2.2 as well as all other relevant sections of the ROA 
Tariff and the Transmission Provider Tariff. 
 
6.2.1 Monthly Metered Customer Forecasts - The ECC Retailer shall make available to 
Consumers Energy hourly load profiles, losses, and rate class of the Consumers Energy’s 
retail customers which do not have interval metering. Consumers Energy, at its discretion, 
may update, add or modify the load profiles for any or all customer rate classes during the 
term of the Tariff on a prospective basis. 
 
6.2.2 Hourly Metered Customer Forecasts - The ECC Retailer shall forecast its customers’ 
load for hourly metered customers, adjusted for the inclusion of losses.  The ECC Retailer 
shall make this information available to Consumers Energy. 
 
6.3 Distribution Real Power Losses for Energy - Losses will be calculated by multiplying 
the Retail Customer(s) load times the applicable Real Power Loss Factor specified below: 
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Real Power Losses: 

The Retailer is responsible for replacing Real Power Losses on the Company's Distribution 
System associated with the movement of Power and for compensation for losses. 

These values are defined in the ROA tariffs and may be updated by the Company. Please refer 
to the individual tariffs for ROA-R, ROA-S and ROA-P for the specific losses.  
 
6.4 Transmission Losses - Transmission losses for the purpose of reserving 
transmission service under the Transmission Provider Tariff are referenced in the METC 
OATT. 
 
ECC Retailer Billing, Reconciliation and Payment 
 
The Market Participant (MP) must designate a Meter Data Management Agent (MDMA) to 
submit actual meter values to the Midwest ISO for settlement purposes. 
 
The MDMA provides MISO with actual hourly kWh consumption data, adjusted for losses, 
by Commercial Pricing (CP) node.  Under the MISO Tariff, consumption data can be 
submitted at regular MISO settlement intervals of Operating Day + 5 (s7), Operating Day + 
12 (s14), Operating Day + 53 (s55) and at Operating Day + 103 (s105).   
 
Due to the cyclical nature of the MISO settlements, subsequently billed cycles may have 
different kWh consumption than the previously billed cycle.  These differences are settled 
through the MISO settlement process.  If the final MISO settlement cycle of s105 shows a 
consumption that is greater than the final cycle billed sales for the ECC retailer, then the 
ECC retailer will owe Consumers; if the final MISO Settlement cycle of s105 shows a 
consumption that is less than the final cycle billed sales for the ECC supplier, then 
Consumers will owe the ECC retailer. 
 
7.  Termination of Retail Open Access Service & Return to Company Full Service 
 
7.1 Termination of Retail Open Access service to a Customer can be initiated by the 
Customer or Consumers Energy. 
 
7.2 Return to Company Full Service notification requirements are defined in the 
Company’s ROA Tariffs and rules. 
 
7.3 Termination by the Customer 
 
7.3.1 The Customer may terminate Retail Open Access service by notifying Consumers 
Energy in writing not less than two business days before the next scheduled meter reading 
date. 
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7.3.2 The effective date for termination of Retail Open Access service to the Customer by 
the Customer shall be the next scheduled meter reading date occurring not less than two 
(2) business days after the submission of the notice to Consumers Energy. 
 
7.4 Termination by Consumers Energy 
 
7.4.1 Consumers Energy may terminate Retail Open Access service to the ECC Retailer’s 
Customer(s) if any of the following occur: 
 
7.4.1.1 An Event of Default by the ECC Retailer has occurred; or 
 
7.4.1.2 The Customer fails to meet the requirements and obligations as set forth in the ROA 
Tariffs. 
 
7.4.2 The effective date for terminating Retail Open Access service to the ECC Retailer’s 
Customer by Consumers Energy shall be the business day after the date of the notice of 
termination. 
 
7.5 For Customers with Interval Demand Meters, actual meter readings on the effective 
date of termination will be used. 
 
7.6 For Customers with Energy Meters, meter readings on the effective date of 
termination will be on a prorated basis based on the next actual meter reading. 
 
8.  Metering 
 
8.1 Consumers Energy will meter a Customer’s use of electric energy with meters as 
described in the Tariffs. 
 
8.1.1 The meters will be used to obtain data to determine Customer and Retailer bills. 
 
9.  ECC Retailer Billing 
 
9.1 Consumers Energy will provide the ECC Retailer bills for services rendered as 
provided in the Tariffs or other service agreements as may be necessary and the Retailer 
must comply with all creditworthiness conditions as contained in the ROA Tariffs and rules, 
and all MISO creditworthiness standards. 
 
9.2 Payment in full is due from the ECC Retailer to Consumers Energy 21 days from the 
date of the bill (“Due Date”). 
 
9.3 The ECC Retailer will be assessed a late payment charge of 2% per month on the 
unpaid balance of any bill for which full payment was not received by Consumers Energy 
on or before the Due Date. 
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10.  Representations and Warranties 
 
10.1 The ECC Retailer represents and warrants to Consumers Energy upon execution of 
this ECC Agreement and each time it enrolls a Customer that: 
 
10.1.1 No changes in the data contained in ECC Retailer’s filing with the MPSC for its 
license. 
 
10.1.2 The ECC Retailer will at all times have sufficient energy supply, transmission service, 
ancillary services, emergency service, and backup service resources available to it 
including any reserve requirements, to provide customers with their energy requirements. 
 
10.1.3 This ECC Agreement and the transactions contemplated hereby constitute the legal 
and binding obligations of the ECC Retailer and are valid and enforceable in accordance 
with its terms except as may be limited by laws of general application concerning creditors’ 
rights. 
 
10.1.4 This ECC Agreement is not in conflict with organizing documents of the ECC Retailer 
or the provisions of any agreement or indenture to which ECC Retailer is a party or is 
otherwise bound, nor violates any provisions of law applicable to the ECC Retailer, or any 
order, judgment or decree by which the ECC Retailer is bound. 
 
10.2 The ECC Retailer represents and warrants to Consumers Energy that each time it 
enrolls and begins service to a Customer that: 
 
10.2.1 The ECC Retailer has a valid, enforceable written contractual agreement with each 
of the Customers that it has enrolled, and that the customer has knowingly entered into 
said agreement and the Retailer has obtained written acknowledgement of via contract. 
 
10.2.2 The information provided in the Customer Enrollment process and any other 
information provided by the ECC Retailer is correct, and ECC Retailer will promptly inform 
Consumers Energy of any changes in such information. 
 
10.2.3 The ECC Retailer is in compliance with all of the requirements of this ECC 
Agreement and the Tariffs and will continue to be in compliance with such requirements 
throughout the term of this ECC Agreement. 
 
11.  Events of Default 
 
11.1 An “Event of Default” shall mean with respect to a defaulting Party: 
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11.1.1 Failure by the defaulting Party to make, when due, any payment required if such 
failure is not remedied within ten (10) business days after written notice of such failure is 
given to the defaulting Party. 
 
11.1.2 Any representation or warranty made by the defaulting Party shall prove to have 
been false or misleading in any material respect when made, deemed to be made or 
repeated. 
 
11.1.3 Failure by the defaulting Party to perform any other covenant or satisfy any 
condition set forth in this ECC Agreement if such failure is not remedied within ten (10) 
business days after written notice of such failure is given to the defaulting Party.  
 
11.1.4 The defaulting Party is subject to a bankruptcy, insolvency or receivership 
proceeding. 
 
11.1.5 Failure to comply with the terms and conditions of the Tariffs. 
 
11.1.6 Failure of the ECC Retailer to maintain an Alternative Electric Supplier License, and 
comply with all requirements of that license. 
 
11.1.7 Failure of the ECC Retailer to maintain its status as a qualified MISO Market 
Participant. 
 

12.  Remedies 
 
12.1 If an Event of Default occurs with respect to a defaulting Party at any time during 
the term of this ECC Agreement, the non-defaulting Party may: (a) cancel this ECC 
Agreement; provided, however, upon the occurrence of any Event of Default listed in 
Section 11.1.4 or 11.1.6, this ECC Agreement shall automatically end unless contrary to law, 
without notice, as if it had been immediately canceled prior to such event; (b) exercise any 
remedy available at law or in equity to enforce payment of any amounts owing together 
with interest and attorney fees and costs, or (c) both. 
 
13.  Limitation of Liability 
 
13.1 The defaulting Party’s liability shall be limited to direct actual damages only, such 
direct actual damages shall be the sole and exclusive remedy and all other remedies or 
damages at law or in equity are waived. Neither Party shall be liable for consequential, 
incidental, punitive, exemplary or indirect damages including but not limited to, lost profits 
or other business interruption damages, by statute, in tort or contract, under any 
indemnity provision or otherwise. It is the intent of the Parties that the limitations herein 
imposed on remedies and the measure of damages be without regard to the cause or causes 
related thereto, including the negligence of any Party, whether such negligence be sole, 
joint or concurrent, or active or passive. 
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14.  Regulatory, Legislative, or Judicial Changes 
 
14.1 If any modifications, changes, additions or deletions to any of the provisions of this 
ECC Agreement are imposed by regulation or law, then the Party adversely affected may 
terminate this ECC Agreement upon 30 days written notice. 
 
14.2 If any adverse modification, change, addition, deletion, or ruling regarding (1) any of 
the provisions of the Customer Choice Plan, (2) an applicable MPSC, MISO or FERC 
approved tariff, (3) an applicable Michigan Public Act, or (4) an applicable MPSC order 
including but not limited to the orders in Case Nos. U-11290, U-11449, U-8789, or U-11726 
is imposed by a regulatory order, law, regulation, or court order, the Party adversely 
affected may terminate this ECC Agreement upon 30 days written notice to the other Party. 
In the case of legislation or regulation this written notice must be given prior to 30 days 
after the effective date of the legislation or regulation. In the case of a regulatory order or 
court order the written notice must be given prior to the date 30 days after all appeal 
periods have expired and no appeal has been taken or stay has been granted. 
 
15.  Exclusion of Third-Party Beneficiaries 
 
15.1 No entity is intended to be a third-party beneficiary under this ECC Agreement. 
 
16.  Force Majeure 
 
16.1 Neither Party shall be liable if it is rendered unable to fulfill any of its obligations 
under this ECC Agreement by reason of Force Majeure. A Party shall exercise due diligence 
to remove such inability with all reasonable dispatch. 
 
16.2 “Force Majeure” means earthquake, storm, lightning, flood, backwater caused by 
flood, fire, explosion, act of the public enemy, epidemic, accident, failure of facilities, 
equipment or fuel supply, acts of God, war, riot, civil disturbances, strike, labor 
disturbances, labor or material shortage, national emergency, restraint by court order or 
other public authority or governmental agency, interruption of synchronous operation, 
institution of emergency electrical procedures or other similar or dissimilar causes beyond 
the reasonable control of the Party affected, which causes could not have been avoided by 
exercising due diligence. Nothing contained herein shall be construed to require settlement 
of any strike, lockout, work stoppage or other industrial disturbance or dispute in which it 
may be involved or to appeal from any judicial, regulatory or administrative action. 
 
17.  Non-Waivers 
 
17.1 No waiver by any Party of any default of the other Party under this ECC Agreement 
shall operate as a waiver of a future default whether of a like or different character. 
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17.2 Failure or delay of Consumers Energy to insist upon strict performance of any of the 
terms and conditions of this ECC Agreement, or to exercise any rights or remedies provided 
in this ECC Agreement or by law, or to properly notify the ECC Retailer in the event of 
breach, or Consumers Energy’s provision of services or acceptance of payment for services 
provided in this ECC Agreement, shall not the release the ECC Retailer from any of the 
warrantees or obligations of this ECC Agreement and shall not be deemed a waiver of any 
right of Consumers Energy to insist upon strict performance of the Agreement in the future 
or constitute a waiver of any rights of remedies related to performance of the ECC Retailer 
pursuant to this ECC Agreement. 
 
18.  Changes in Rates, Charges, Classifications, Service, Rules, Regulations 
 
18.1 Nothing contained in this ECC Agreement shall be construed as affecting or limiting 
in any way the right of Consumers Energy to unilaterally file with any appropriate 
regulatory authority, or make application for, changes in rates, charges, classifications, or 
service, or any rule under other applicable law or regulation. 
 
19.  Assignment Prohibition 
 
19.1 This Agreement cannot be assigned. 
 
20.  Notices 
 
20.1 All notices required under this ECC Agreement shall be made electronically, unless 
otherwise specified in this ECC Agreement, to the Party to be served at such address as the 
Parties may designate from time to time. 
 
20.2 The following person shall be the representative of Consumers Energy for all 
purposes under this ECC Agreement: 
 
Manager, ECC Program 
Consumers Energy Company 
One Energy Plaza 
Jackson MI  49201     FAX (877) 232-4745 
Email Address: ecc@cmsenergy.com 
 
20.3 Notice information for the representative of the ECC Retailer for all purposes under 
this ECC Agreement is provided below: 
 
Company Name: ____________________________ 
Company Notice Party: _______________________ 
Street Address:      
City, State Zip:      
Fax:        
Email Address:      
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20.4 Notice information may be changed by written notice to the other party. 
 

21.  Governing Law 
 

21.1 The formation, validity, interpretation, execution, amendment and termination of 
this ECC Agreement shall be governed by the laws of the State of Michigan without regard 
to conflicts of law, and any actions with respect thereto may be brought only in a court of 
competent jurisdiction located in Michigan, if jurisdiction is not with a regulatory agency. 
 
22.  Warranty Exclusion and Limited Remedy 
 

22.1 CONSUMERS ENERGY EXPRESSLY NEGATES ANY REPRESENTATION OR 
WARRANTY, WRITTEN OR ORAL, EXPRESS OR IMPLIED, INCLUDING, WITHOUT 
LIMITATION, ANY REPRESENTATION OR WARRANTY WITH RESPECT TO CONFORMITY 
TO MODELS OR SAMPLES, MERCHANTABILITY, OR FITNESS FOR ANY PARTICULAR 
PURPOSE. 
 
23.  Entire Agreement and Amendments 
 
23.1 This ECC Agreement, including all associated Attachments thereto, constitutes the 
entire agreement of the Parties concerning the subject matter hereof and supersedes all 
prior agreements or understandings. 
 

23.2 This ECC Agreement and its Attachments may be amended only by written 
notification executed by the Parties that specifically refers to the Section(s) being amended. 
 

23.3 The ECC Retailer warrants that this agreement has not been altered from its original 
form as provided by Consumers Energy electronically or otherwise. 
 

24.  Authorization Acknowledgment 
 

24.1 The parties agree to be bound by the terms and conditions of this ECC Agreement 
and have caused this ECC Agreement to be executed by their respective authorized officials. 
 
Consumers Energy: 
By: _________________________________________  
Manager, Electric Customer Choice 
Print Name: ___________________________________  
Date: ________________________________________  
 
ECC Retailer: 
By:         
Print Name: ______________________________________                                
Title:         
Entity Name:        
Type of Entity:       
Date:          
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Attachment 1 

Electronic Business Transactions 
 
1.1 It is the intent for all commerce to be conducted electronically whenever possible.  
 
1.2 Only in case of the failure of electronic communication and commerce, or when 
authorized otherwise by Consumers Energy, will other means of communication and 
commerce be undertaken.  
 
1.3 ECC Retailers are expected to transmit transaction sets with Consumers Energy via 
an SFTP (Secured File Transfer Protocol) server provided by Consumers Energy. 
Consumers Energy will provide a unique user ID and password for each ECC Retailer for 
secure communication and confidentiality of each supplier’s data. Each SFTP login account 
will have 2 sub-directories from their home directory: Inbound and Outbound.  
 
1.4 The ECC Retailer/Marketer will have ‘write’ access to the ‘Inbound’ directory and 
will write files to this directory that Consumers Energy will read and process. The ECC 
Retailer will have ‘read’ access to the ‘Outbound’ directory under their ‘home directory’. 
Consumers Energy generates outbound transaction sets to ECC Retailers which can be 
downloaded from the outbound directory. 
 
1.5 Either Party may elect to use a third party provider (Provider) for Electronic 
Business Transactions. 
 
1.5.1 Either Party may modify its election to use or change a Provider upon 30 days prior 
electronic or written notice. 
 
1.5.2 Each Party shall be responsible for the costs of any Provider with which it contracts, 
unless stated otherwise. 
 
1.5.3 Each Party shall be liable for the acts or omissions of its Provider while transmitting, 
receiving, storing or handling transactions, or performing related activities for such Party; 
provided, that if both Parties use the same Provider to effect the transmission and receipt 
of a transaction set, the originating Party shall be liable for the acts or omissions of such 
Provider as to such transaction set. 
 
1.6 Each Party, at its own expense, shall provide and maintain the equipment, software, 
services and testing necessary to effectively and reliably transmit and receive transactions. 
 
1.6.1 If for any reason the ECC Retailer’s system for communicating transactions is 
inoperable, Consumers Energy's liability is limited to notifying the ECC Retailer that there 
is a communications problem. Consumers Energy will not handle transactions until the 
system is back in service. 
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EXHIBIT 1 
 
1.7   Data Transmission 
 
1.7.1 Transactions shall not be deemed to have been properly received, and no 
transaction shall give rise to any obligation, until accessible to the receiving Party at such 
Party's receipt network. 
 
1.7.2 If any properly transmitted transaction is received in an unintelligible or garbled 
form, the receiving Party shall promptly notify the originating Party (if identifiable from the 
received transaction) in a reasonable manner. In the absence of such notice, the originating 
Party's record of the contents of such transaction shall control. 
 
1.7.3 Information contained in any transaction or otherwise exchanged between the 
Parties shall be confidential information ("Confidential Information"). 
 
1.7.3.1 Each Party agrees that, unless specifically authorized in writing by the other, it will 
use such Confidential Information solely for the purpose of performing this ECC Agreement. 
 
1.7.3.2 Each Party agrees to receive the Confidential Information in confidence. Each party 
agrees that it will treat such Confidential Information in the same manner as it treats like 
information of its own, but in all events it shall exercise at least a reasonable degree of care 
for preventing unauthorized disclosures of the Confidential Information. Each party further 
agrees not to distribute, disclose or disseminate the Confidential Information, to anyone, 
except to its employees or consultants who have a need to know only upon obtaining such 
employee's or consultant's agreement to be bound to the terms of this ECC Agreement. 
 
1.7.3.3 The obligations imposed herein shall not apply to Confidential Information: 
 
1.7.3.3.1 Which becomes available to the public through no act of the receiving Party; or 
 
1.7.3.3.2 Which may be published prior to the date hereof; or 
 
1.7.3.3.3 Which is received from a third party without restriction and without breach of this 
ECC Agreement; or 
 
1.7.3.3.4 Which is independently developed by the receiving Party; or 
 
1.7.3.3.5 Which is disclosed pursuant to a requirement or request of a government agency; 
or 
 
1.7.3.3.6 Which is already known by the receiving Party. 
 
1.7.3.4 Notwithstanding any termination or cancellation of this ECC Agreement, the 
provisions with respect to nondisclosure of Confidential Information shall remain in full 
force and effect for a period of five (5) years thereafter. 
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EXHIBIT 1 
 
1.8 The ECC Retailer’s ability to electronically communicate and transfer data must be 
successfully demonstrated prior to enrolling Customers and shall be maintained 
throughout the term of this ECC Agreement. 
 
1.8.1 Before using the SFTP Server to transmit data, the ECC Retailer must demonstrate 
its ability to electronically transfer data using the SFTP Server by successfully completing a 
test conducted by Consumers Energy. 
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Customer Enrollment 
 

Overview  
 
Customers who are interested in buying electricity from a Retailer must request service 
from a Retailer. The Retailer will complete and send a customer enrollment file to 
Consumers Energy for the accounts to be enrolled.  
 
The Consumers Energy Business Center can assist with the enrollment process. Call (800) 
805-0490 and ask for the Electric Choice team or email us at ecc@cmsenergy.com.  

 
NOTE: Michigan Public Service Commission licensure and MISO registration is required 
prior to beginning contractual arrangements with Consumers Energy. As required under 
Public Act 295 of 2008, also known as the Clean, Renewable and Efficient Energy Act, a 
renewable energy and net metering plan submittal and approval must be established. 
 

Customer Eligibility 
 
All metered Consumers Energy’s retail electric customers are eligible to participate in ROA 
Electric Customer Choice, depending on the electric rate they are served on, certain service 
provisions, programs and on the type of service they are taking from Consumers Energy. 
You can review tariff information on our website at www.ConsumersEnergy.com.  
Eligibility is subject to the 10 percent ECC program participation cap as explained in the 
energy allotment section of this handbook. Customers who enroll in Electric Customer 
Choice cannot participate in the following Consumers Energy programs:  
 
•     Summary Billing  
•     Budget Plan 
•     Green Generation 
•     Unmetered lighting service 
•     Street lighting service 
•     Customers under contract for electric service with Consumers Energy 
 

Retailer Open Access Program Cap 
 
The Consumers Energy Retailer Open Access Program is restricted to participation by no 
more than 10% of the company’s prior year annual weather adjusted sales.  This value is 
filed each year with the Michigan Public Service Commission.  When ROA program 
participation reaches this level in any given calendar year, subject to certain restrictions, 
the program is closed to new enrolling customers and will transition to a waitlist queue.  
Please contact the Consumers Energy Business Center for up to date information. 
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Retail Open Access Annual Energy Allotment Process 
 
In order to ensure that the 10% cap described above is not exceeded, each year, the 
company will conduct an energy allotment process for the upcoming calendar year.  This 
process will provide allotments for coming calendar year participation in ROA, and service 
receipt from an ROA supplier to customers currently enrolled in the ROA program.  When 
the allotment process reaches a point where awarding of the allotment would exceed 10% 
of the previous calendar year’s weather adjusted sales, the program will be closed.  Any 
active ROA customers, subject to certain restrictions, for whom awarding of the allotment 
would exceed the 10% program cap, will be returned to Consumers Energy Full Service 
rates without penalty in January of the upcoming year. 
 
The company advises customers and ROA Suppliers to recognize this potential in any 
necessary contractual arrangements.  The company is not responsible for, or a party to, an 
type of damages, caused by its management of the ROA Program Cap, and Energy Allotment 
processes described above. 
 

Submitting Enrollments 
 
Consumers Energy utilizes an SFTP (file transfer protocol) server based process for key 
communication processes with our Retailer business partners in the ROA electric customer 
choice program. Retailers are responsible for placing inbound files on their SFTP server, 
and retrieving their outbound files from the server. 
 
The processes include:  
 
 • Enrollment and Cancellations 
 • Disenrollment Requests 
 • Customer Status Reporting 
 • Retailer Billing Summary Reports 

 Interval Data Reports 
 
In order to obtain access to an SFTP server, the Retailer will complete a series of steps to: 
 

1. Set-up SFTP server access through Consumers Energy’s IT Security team 
2. Receive file format protocol information from Consumers Energy’s Business 
Center Electric Choice Team, and 
3. Test sample file transmission and receipt 
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Enrollments 
 
The Enrollments Record Format is shown in Exhibit 2. 
 
Following receipt of the enrollment file by Consumers Energy, and subsequent processing 
and validation, the Retailer will receive a response file (Exhibit 3) from Consumers Energy 
showing the status of the customer submitted.  Exhibit 4 shows potential rejection causes 
for submitted enrollments. 
 
This file format is also used by the Retailer to submit disenrollment requests.  However, 
only the ROA Customer may elect to return to Consumers Energy Full Service.  Retailer 
requested drops are rejected until customer acknowledgement and confirmation have been 
received.  Email the Electric Choice team at ecc@cmsenergy.com for disenrollment 
inquiries.  
 
Only one file per day may be submitted by a Retailer.  In order to process that business day, 
the file must be received no later than 3 p.m. EST. 
 

Dis-enrollments 
 
Should a customer switch suppliers or move, the retailer will receive a Cancellations File 
(DEL file) from Consumers Energy.  The format of this file is shown in Exhibit 5. 
 

Customer Status 
 
Each day, a Customer Status Report will be provided to the Retailer via their SFTP server 
that shows the status of each validly enrolled account, along with other information.  
 
The format of the customer status report is shown in Exhibit 6. 
 

Status Types 
  
Enrolled: 
When an account enrollment has been received and enrollment is pending system 
verification.  The account, through the verification process, will move to either 
“Pending in Queue”, “In Process”, or be rejected and reported back to the Retailer as 
such. 
 
Pending in Queue: 
Accounts with valid enrollment status that are placed on the waitlist queue until 
program CAP space is available. 

 
In Process:  
When an account is validly enrolled as Network Time of Use, it is identified as being 
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“In Process” until customer-specific requirements are met, such as installing a 
phone line to the time-of-use meter if applicable, or until all Retailer requirements 
are met, such as enrolling at least one megawatt of load, by transmission service 
type (adjusted for losses), completion of the Distribution Agreement-Retailer, and 
digital certificate completion. Additionally, all other applicable ROA tariff, rules and 
contracts or agreements must be fully satisfied. 

  
Ready:   
When Customer and Retailer requirements have been met, the accounts are 
considered “ready.” Once this status is reached for an account, the Retailer may 
request for an activation date (48 hour business hour notice minimum).  
 

Queued:   
When accounts are ready for service for customers with a Network Time of Use 
enrollment, the Retailer must negotiate a service start date with Consumers 
Energy’s Business Center. Accounts that have an activation date entered in the 
future are listed as “queued” until service under ROA Electric Customer Choice 
begins.  Residential/Load Profile customers that are validly enrolled by a Retailer 
typically will activate on their next bill cycle date following validation and 
movement to Ready status.   

  

Active:  
This indicates the customer account is being served by the Retailer under 
Consumers Energy’s Retailer ROA Electric Customer Choice program.  

 

Customer Enrollment 
 
Here are additional definitions that may help you throughout the customer enrollment 
process:  
 
Transmission service type (TST): The Retailer’s enrolled customer accounts total to a 
loss adjusted contracted transmission service type, such as network or point-to-point.  A 
Retailer must have at least 1 MW of load, adjusted for losses, to begin ROA service for each 
TST. 
 

Effective date: The service start date for the individual account. This is the day the Retailer 
begins providing electricity.  
 

Max demand: The maximum demand for each account enrolled is the highest 15-minute 
demand created by that customer in the past year, regardless of time of day (includes on-
peak and off-peak).  
 

Note: Customers will receive an enrollment confirmation letter with information on ROA 
Electric Customer Choice and next steps in Electric Customer Choice from Consumers 
Energy. For residential customers, the letter will also serve as notice of their enrollment 
rescission period as provided for in the ROA tariffs.  
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Telemetry Requirements and Metering 
 
• The Retailer and their Customer must work with the telecommunication provider to have 
a telephone line installed at the customer meters as required and when not being metered 
with a Wireless Under Glass Meter. The retailer must E-mail Consumers Energy’s Business 
Center with the meter telephone numbers after the telephone line has been activated 
(ecc@cmsenergy.com). 
 
• Consumers Energy will connect the telephone to the meter and validate the 
communication link. Active telemetry or metering with a Wireless Under Glass Meter is 
required before ROA service may commence. 
 

Retailer Billing Report 
 
As customers’ accounts bill, Consumers Energy will provide the Retailer with a Retailer 
Billing Report.  The format for this report is shown in Exhibit 7. 
 

Customer Contract Requirements 
 
CONTRACT FOR DISTRIBUTION OF ROA SECONDARY/PRIMARY SERVICE CONTRACT  
 
Commercial and Industrial ROA Electric Customer Choice customers taking primary or 
secondary voltage service with demand in excess of 300 kW will be required to complete a 
“Contract for Distribution of Retail Open Access Electric service”.  Customers with demands 
less than 300 kW may be required to complete a contract depending on the nature of their 
service and the rate and provisions of their electric service.  Samples of these contracts are 
shown as Exhibit 8 and Exhibit 9. Consumers Energy will send the contract directly to 
affected customers. The contract provides Consumers Energy with customer facilities and 
equipment information, such as the location of high-voltage disconnects, transformer sizes, 
on-site generation capabilities and the ROA minimum two-year term. Fully executed 
original copies of the contract must be in Consumers Energy’s possession prior to ROA 
service commencement.  
 
Minimum Term 
 
 ROA Service for Non-Residential Customers 
  
ROA Service shall have a minimum term of two years, subject to the “terms and conditions 
of service” and “Return to Company Full Service” provisions of the ROA Customer Section 
of the ROA program tariffs and rules.  Upon completion of the initial term, ROA Service shall 
continue on a month-to-month basis until terminated by the ROA Customer with a 
minimum 60 days’ written notice, as provided below, or by the company with a minimum 
of 60 days’ written notice prior to the commencement of the ROA Customer’s next billing 
cycle, subject to the Notification of Return to Full Service provisions for ROA service. 
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ROA Service for Residential Customers 
  
A ROA Customer shall commence ROA residential service in accordance with their billing 
cycle and shall be required to remain on ROA Service for a minimum of one full billing cycle.  
Upon written notice of Return to Company Full Service, a ROA Customer taking ROA 
residential service may return to Company Full Service in accordance with their next bill 
cycle.  A ROA Customer who returns to Company Full Service must remain on Company Full 
Service for a minimum of 12 months from the date of their Return to Company Full Service. 
 

Return to Company Full Service – Non-Residential ROA Customers 
  
Only the ROA Customer may initiate the return to company full service by contacting the 
company.  The company has no obligation to verify that the ROA Customer is eligible to 
terminate the service under the terms of a contract with its retailer. 
  
In addition to the 60 days’ written notice required in paragraph E2.5.A (as specified in the 
ROA tariff), term, commencement of service, and Return to Company Full Service, a ROA 
Customer shall provide the company with written notice by December 1 if the customer 
will be taking Company Full Service from the company during the following summer.  For 
this purpose “summer” means the Company’s regularly scheduled billing periods beginning 
June 1 through September 30.  A ROA Customer who so notifies the Company shall be 
obligated to take Company Full Service from the Company for a minimum of 12 months and 
pay for such service at any Company Full Service rate for which the customer qualifies.  
Accordingly, a customer returning to Company Full Service shall provide written notice in 
accordance with the following schedule: 
 
 Return Date Written Notice Required  
 January Due November 1 (60 days’ notice) 
 February Due December 1 (60 days’ notice) 
 March  Due December 1 (3 months’ notice) 
 April  Due December 1 (4 months’ notice) 
 May  Due December 1 (5 months’ notice) 
 June  Due December 1 (6 months’ notice) 
 July  Due December 1 (7 months’ notice) 
 August  Due December 1 (8 months’ notice) 
 September Due December 1  (9 months’ notice) 
 October Due August 1   (60 days’ notice) 
 November Due September 1 (60 days’ notice) 
 December Due October 1 (60 days’ notice) 
  
If a ROA Customer returning to Company Full Service does not provide the Company with 
written notice prior to December 1 and then takes Company Full Service from the Company 
during the following summer, the customer shall pay the Company the market-based rate 
until such time as the December 1 written notice requirement has been met. 
Written notice is required from all ROA Customers returning to Company Full Service, 
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except for Retailer defaults or Slamming.  Once the ROA Customer provides written notice 
to the company of its intent to Return to Company Full Service, the Customer may not 
rescind its notice. A form for use in the notification of Return to Company Full Service is 
shown in Exhibit 10. 
  
A ROA Customer returning to Company Full Service for whatever reason (including 
Retailer default, but excluding a Slammed ROA Customer) who failed to meet their two-
year minimum term of service under ROA and/or failed to provide written notice in 
accordance with the notification requirements will pay the market-based rate until the 
customer has met the greater of (i) the minimum two-year term of ROA service or (ii) the 
written notice requirements.   A 10% adder will be included in the market based rate for 
bills rendered during the June through September billing months for those Customers that 
violate the December 1 written notice requirements.  
  
Retailer Default:  If a Retailer defaults, a ROA Customer who returns to Company Full 
Service before the 60 days or December 1 notice period has elapsed shall pay the market-
based rate until the company has received the benefit of the 60 days’ or December 1 notice, 
at which time the customer may elect to remain on Company Full Service for12 months and 
pay the applicable Company Full Service rate for which the customer qualifies.   
  
All other customers who fail to give the required 60 days’ or December 1 notice are subject 
to the company’s ability to supply their requirements. 
  
Slammed Customer:  In the event a ROA Customer returns to Company Full Service 
because the ROA Customer was Slammed by a Retailer, the Company will waive all notice 
and minimum term requirements.  The ROA Customer who was Slammed shall be 
immediately reinstated to the customer’s Company Full Service rate the customer was 
transferred from prior to being Slammed.   In the event the Slamming of the ROA Customer 
is disputed and a determination made that the ROA Customer was not Slammed, the ROA 
Customer shall be back-billed at the market-based rate. 
  
Subject to the notice and minimum term requirements, a ROA Customer may return to 
Company Full Service under the following conditions: 
  
Option 1 – 12 Month Service Commitment:  If the returning ROA Customer commits to 
Company Full Service for a minimum of 12 months, then the customer may take and pay for 
such service under any Company Full Service rate for which the customer qualifies.  Any 
returning ROA Customer that commits to remain on Company Full Service for the 
subsequent 12 months and then fails to do so will be back-billed at the market-based rate.   
  
Option 2 – Short-Term Service:  If the returning ROA Customer chooses not to commit to 
Company Full Service for a minimum of 12 months, then the customer may take service 
under any Company Full Service rate for which the customer qualifies and shall pay the 
market-based rate. 
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Market Based Rate Definition 
 
The market-based rate is the greater of: 
  
(1)  The returning ROA Customer’s applicable Company Full Service rate schedule 
computed on a monthly basis or 
  
(2)  The returning ROA Customer’s applicable Company Full Service rate schedule but with 
the Power Supply Charges modified to include MISO’s Real Time Locational Marginal Price 
for its CONS.CETR node, plus allocated capacity costs associated with capacity purchases 
required to meet the returning ROA Customer’s peak load, plus applicable transmission 
charges, computed on a monthly basis. 
  
For ROA Non-Residential Customers that violate the December 1 written notice 
requirement, the market based rate shall be adjusted as follows: 
  
(1)  For market based rate (1) above, a 10% adder shall apply to the power supply costs for 
bills rendered during the June through September billing months. 
  
(2)  For market based rate (2) above, a 10% adder shall apply to the MISO Real Time 
Locational Marginal Price for its CONS.CETR node for bills rendered during the June 
through September billing months. 
 

Return to Company Full Service – Residential ROA Customers 
  
Only the ROA Customer may initiate the Return to Company Full Service by contacting the 
company.  The company has no obligation to verify that the ROA Customer is eligible to 
terminate the service under the terms of a contract with its Retailer. 
  
Upon completion of the ROA Customer’s bill cycle for ROA service, the ROA Customer may 
return to Company Full Service at the beginning of the customer’s next billing cycle by 
giving the company written notice.  A ROA Customer who so notifies the company shall be 
obligated to take Company Full Service from the company for a minimum of 
12 months and pay for such service at any Company Full Service residential rate for which 
the customer qualifies.    
  
Written notice is required from all ROA Customers returning to Company Full Service, 
except for retailer defaults or Slamming.  Once the ROA Customer provides written notice 
to the company of its intent to Return to Company Full Service, the ROA Customer may not 
rescind its notice.   
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ROA Customer Switching 
  
A $5.00 switching fee shall be charged the ROA Customer each time a ROA Customer 
switches (i) from one Retailer to another or (ii) from ROA to a Company Full Service rate.  
The ROA Customer may switch Retailers at the end of any billing month by having their 
new Retailer give the company at least 30 days’ written notice.  The company will notify the 
ROA Customer’s previous Retailer and new Retailer electronically of the effective date of 
the switch. The ROA Customer may choose to return to Company Full Service at the end of 
any billing month. The ROA Customer Switching Service Charge shall not be applied (i) for 
the initial switch to ROA Service or (ii) at the time the ROA Customer returns to Company 
Full Service or another Retailer because the ROA Customer was Slammed by the Retailer. 
 

Release of Customer Information 
 
Commercial and Industrial Customers 
  
The company will not release any customer specific data to a Retailer or third party 
without signed authorization from the ROA Customer on the ROA Customer’s letterhead 
outside of the Retailer serving the customer.  The authorization should include all relevant 
Customer information, as well as the party to be authorized to receive the information, the 
information authorized to be released, and the duration of the authorization not exceeding 
24 months. 
 
A sample authorization form is provided as Exhibit 11. 
 
Residential Customers 
  
The company will not release any customer specific data to a Retailer or third party.  The 
specific Customer may contact the company to obtain their data and provide it to the 
Retailer or third party. 
 

Customer Information Access 
 
Once authorized, customer information can be provided in a variety of ways and for 
different periods of time.  
 
The options are as follows:  
 

Historical Usage 
 
The previous 12 months of billing history, showing volumetric data, is available in hard 
copy or electronically. Depending on the existing meter, the available data may include 
monthly totals for kWh’s, on-peak and off-peak kWh’s, monthly and hourly peak demands 
and power factor percentages.  
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This information is available once within a 12-month period at no charge. Multiple or 
repeat requests for the same account may be subject to an administrative fee determined 
by the Company.  
 
For those accounts with existing interval data recording meters, the detailed 15-minute 
interval history is available electronically. Interval data reports are provided monthly to 
retailers for their active customers’ via their SFTP. You can request a 12-month download 
by individual account and may be subject to an administrative fee.  
 
NOTE:  On-peak and off-peak data is based on Consumers Energy’s distribution tariff until a 
customer goes on ROA Electric Customer Choice. At that time, the customer’s electric use 
history will follow the FERC OATT on-peak and off-peak hours.  
 

Historical Customer Information 
 
Consumers Energy will endeavor to process customer information non-interval requests 
within 10 business days if the company receives all pertinent information from all parties. 
If the request exceeds customer consumption history for more than 100 customer accounts, 
the company may contact the party to reach agreement on a reasonable delivery date.  
 

Real Time 
 
Retailers may request that Consumers Energy install a two-or three-wire “K-Y-Z” pulse 
output direct from the meter installation on the customer’s site to receive real-time data 
from the customer. 
  
The Retailer may use these as real-time pulse data per system requirements. There is an 
initial one-time charge per meter determined by the Company. Future maintenance, 
upgrades, etc. will be charged at a time and materials rate determined by the Company. 
 
NOTE:  The original Consumers Energy (TOU-Interval data) meter will continue to be the 
actual billing meter.  
 
NOTE:  Once the Retailer has begun serving a customer, the customer’s active status 
with that retailer will constitute release of information for future energy data and 
usage requests.  
 
For assistance or more information about any of these services, please contact Consumers 
Energy’s Business Center at ecc@cmsenergy.com.  
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EXHIBIT 2 
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EXHIBIT 3 
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EXHIBIT 4 
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EXHIBIT 5 
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EXHIBIT 5 (CONTINUED) 
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EXHIBIT 6 
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EXHIBIT 7  
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EXHIBIT 8 
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EXHIBIT 8 (CONTINUED)  
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EXHIBIT 8 (CONTINUED)  
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EXHIBIT 9 
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EXHIBIT 9 (CONTINUED) 
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EXHIBIT 9 (CONTINUED) 
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EXHIBIT 10 
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EXHIBIT 11  
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Metering  
 

Overview  
  
ROA Electric Customer Choice participation requires changes in Consumers Energy’s full 
service metering practices and the transfer of accountability for electric demand and 
consumption information to customers and retailers. Based on electric demand, customers 
are separated into two categories:  
 
 1. Secondary and residential customers with electric demand of < 20 kW  
 2. Primary and Large Secondary Customers with Electric Demand of > 20 kW  
  
Customers under ROA-P and ROA-S service tariffs with electric demand of > 20 kW require 
interval data recording meters. The cost of time-of-use (interval data) metering is included 
in the monthly system access charge.  
  
ROA-P and ROA-S service customers not being metered with a Wireless Under Glass Meter 

are required to install and activate a telephone line to the interval data meter to access the 
data. The cost of the telephone line installation and the monthly fees are paid by the 
customer or the retailer.  
 
Secondary and residential customers with electric demand of <20 kW have the option for 
load profile or a Wireless Under Glass Meter which eliminates the requirement for 
installation and activation of a telephone line to the meter.  To maintain availability of load 
profile the account must maintain load under 20 kW.  Customer account load will be 
validated periodically for compliance of the 20kW requirement for participation.   
 
If the load increases above the minimum threshold for load profiling, a Wireless Under 
Glass Meter or a phone line installation is required and a transfer to TOU ROA service.  
Consumers Energy will notify the retailer and customer if load dictates a requirement for a 
phone line and said account will have 90 days to complete communication line installation 
or return to full service will apply. 
 

Here’s What You Need to Do  
 
Time-Of-Use (TOU) Meter Installation and Telephone Line Connection 
 
Consumers Energy will install Interval Data meters and connect them to a telephone line 
after being notified that an active meter telephone line has been installed. The telephone 
service is needed if there is not a Wireless Under Glass Meter. If Consumers Energy is 
unable to connect the phone to the meter due to a problem with the customer’s phone line, 
the customer/retailer will be billed for an unnecessary service call fee and will be notified 
by the Consumers Energy Business Center.  
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Acquiring Telephone Service to the Meter for Non Wireless Under Glass Meters 
 
Retailers and customers must provide an active phone line Network Interface Device 
within two feet of the meter location to be served unless there is a Wireless Under Glass 
Meter in place. Retailers and customers can request a plain old telephone service (POTS) 
line from their local carrier.  POTS is a term used by local carriers to describe a telephone 
line without call waiting, caller ID and other extra services, but includes dial-in and dial-out 
functionality.  
 
The line must respond the same as a POTS line at all times and not have any devices 
connected to it that would automatically answer the incoming call (i.e., answering machine, 
fax machine, etc.).  A digital line will not work with our metering technology, including 
Voice over IP. 
 
When ordering a customer-owned and maintained telephone line, make sure that the 
termination point is as near to the meter location to be served as possible but not 
exceeding two feet.  The network interface device needs to be weatherproof.   
 
Note:  The Customer/Retailer Authorized Contractor may not terminate the Network 
Interface Device on utility equipment. 
 
In locations where “direct wire” or “hard phone” lines cannot be installed/connected, 
“cellular communications” may be utilized. These installations must perform so as to allow 
Consumers Energy’s data acquisition equipment to communicate with the meter. It is the 
customer’s responsibility to provide power to any wireless installation. 
 
Telecommunications equipment located within substations requires High Voltage isolation.  
This specialized equipment is supplied and installed by the telephone carrier or a qualified 
contractor.   Customers are responsible for the cost of the isolation equipment, if required. 
If the customer chooses to utilize cellular technology instead of a high-voltage isolation 
installation, it will be the customer’s responsibility to provide a power source to the 
wireless equipment. Any costs incurred by Consumers Energy are the customer’s 
responsibility. For larger projects, Consumers Energy will receive an upfront deposit to 
cover all Consumers Energy work associated with any required modifications, upfront 
review, or analysis.  
 
E-mail Consumers Energy’s Business Center at ecc@cmsenergy.com once the telephone line 

is installed and activated. The Business Center will ask you for the meter telephone number 
and process your ROA Electric Customer Choice request. 
 
Meter Errors  
  
Consumers Energy, Retailers, and Customers providing and receiving electric service under 
ROA Electric Customer Choice need to notify the other parties as soon as they become 
aware of a metering error or malfunction. 
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Prompt reporting of metering and telephone line malfunctions will reduce the need to 
estimate demand and consumption. Consumers Energy will respond to all meter 
malfunctions reported by retailers or customers. The customer will be advised of the 
malfunction, and if necessary, make appropriate repairs in a timely manner. When no 
malfunction is found, the customer/retailer may be charged for the field visit.  
  
If the company cannot access meter data electronically for three consecutive months, the 
company has the right to terminate ROA service. Report all metering malfunctions to 
Consumers Energy’s Business Center at 1-800-805-0490 or ecc@cmsenergy.com. 

 
Meter Maintenance and Testing  
  
Consumers Energy provides meter maintenance and testing for all Consumers Energy-
owned recording meters.  Testing procedures are performed in compliance with MPSC-
mandated criteria and standards.  
 
Small Secondary and Residential Customers with Electric Demand of < 20 kW  
  
Consumers Energy’s load profiling system enables customers with electric demand of < 20 
kW to participate in ROA Electric Customer Choice without replacing their existing electric 
meter.  
  
Consumers Energy collects (TOU) interval meter data from a sample of small secondary 
and residential customers using the MV-90 Meter data collection system. This data is made 
available to retailers for energy market scheduling. 
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GLOSSARY  
Aggregation:  
The pooling together of customers’ electric loads to create a larger block of power.  
 
Aggregator: 
An entity that pools ROA Customers into a buying group for the purpose of purchasing 
large blocks of Power.  A Retailer and a Broker may also act as an Aggregator. 
 
Alternative Electric Supplier:  
The entity making the retail sale of Power to a ROA Customer on the Company’s 
Distribution System and in doing so: 
 (i) Sells or procures Power for a ROA Customer and causes that Power to be 
supplied to the Company for delivery to a ROA Customer, 
 (ii) Satisfies all applicable, statutory, and regulatory requirements of Michigan and 
Federal law, and 
 (iii) Does not physically deliver Power directly to retail ROA Customers in the State 
 
Applicable FERC Open Access Tariff:  
The Open Access Transmission Tariff administered by the Transmission Service provider 
and on file with the Federal Energy Regulatory Commission (FERC), as it may be amended 
from time to time that applies to the Transmission Service provided to deliver Power to the 
Company’s Distribution System. 
 
Average Incremental Power Cost:  
The non-weighted average of the prior 12 months of the MISO Real Time Locational 
Marginal Price for the “Consumers Energy Transactions (CONS.CETR)” node. 
 
Broker:  
An entity which acts as an agent for a power transaction but does not take title to the 
power.  
 
Bundled Services:  
The combination of services: electric generation, transmission, delivery and related 
support functions. This is how customers receive service under the traditional utility 
structure, and are billed under Company Full Service rates.  
 
Capacity:  
Amount of electric load or kilowatts (kW).  
 
Company:  
Consumers Energy Company. 
 
Company Full Service:  
The provision by the Company of transmission, distribution and generation service. 
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Company Distribution System:  
The facilities operated by the Company for the purpose of distributing Power from the 
Point of Receipt to the ROA Customer. 
 
Company Electric Rate Book:  
The Rules and Regulations and Rate Schedules as provided for in the Company’s Rate Book 
for Electric Service on file with the Commission. 
 
Delivery System:  
The wires and other equipment that move electricity to the customer.  
 
Deregulation:  
The process of removing regulations that direct how specific industries operate. Airline, 
trucking and telephone are examples of industries that have been deregulated.  
 
Digital Certificate:  
An electronic document issued and used to prove identity and public key ownership over 
the network or Internet. 
 
Direct Assignment Facilities:  
Additional facilities that are only needed to satisfy a request for service under ROA Service 
but that do not materially and substantially benefit other users of the Company’s 
Distribution System and are not therefore an integral part of the Company’s Distribution 
System.  Direct Assignment Facilities shall be specified in a contract required under the 
ROA Service Contract that governs service to the ROA Customer and/or Retailer, and the 
costs thereof shall be paid by the ROA Customer and/or Retailer. 
 
Distribution Agreement-Retailer:  
Outlines retailer requirements to begin serving their retail customers, outlines the 
relationship between the retailer, its retail customers and Consumers Energy, covers 
distribution issues under MPSC jurisdiction, and provides for MDMA requirements.  
 
Distribution Contract Capacity:  
The Maximum Demand of the Retailer or the sum of the Maximum Demand of all the 
Retailer’s ROA Customers, which includes Real Power Losses and which is never less than 
1,000 kW. 
 
Electric Customer Choice (ROA):  
Consumers Energy’s program for enabling its electric customers to purchase electricity 
from other suppliers.  
 
Electric System:  
Describes the production and delivery of electricity as one complete system.  
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Energy Imbalance:  
When customers use more or less energy than scheduled. The difference between the total 
energy scheduled by the Retailer and the amount of energy delivered to the retailer’s 
customers.  
 
Federal Energy Regulatory Commission (FERC):  
Originally formed in 1935 as the Federal Power Commission, the FERC has jurisdiction 
over wholesale power transactions and all interstate transmission of electricity.  
 
FERC Open Access Transmission Tariff:  
A utility’s transmission tariff on file with the Federal Energy Regulatory Commission.  
 
FERC Orders 888 and 889:  
Order 888 requires Transmission Providers to file Open Access Transmission Tariffs. Order 
889 requires Transmission Providers to create an OASIS bulletin board system on the 
Internet, and requires Transmission Providers to separate their transmission employees 
from wholesale energy sales and purchase employees.  
 
Generation Supplier:  
An entity that owns or has title to electric generation.  A Generation Supplier may also act 
as a Retailer. 
 
Investor-Owned Utility (IOU):  
Consumers Energy is an investor-owned utility because it has shareholders.  
 
Independent System Operator (ISO):  
A third party that manages transmission systems owned by utilities.  
 
Grid:  
A managed system of interconnected power lines and generators used to meet the energy 
requirements of customers connected to the distribution or transmission system.  
 
Load Profiling:  
Estimates the amount of electricity a group of customers uses hourly over a set period 
based on statistical sampling techniques and forecasting.  
 
Loss (Losses):  
Total electric energy losses in the electrical system. The losses consist of transmission, 
transformation, and distribution losses between supply sources and delivery points.  
 
Marketer:  
A non-regulated entity which takes title to and sells Power.  A Marketer may also act as a 
Retailer. 
 
Maximum Demand:  
The highest 15-minute demand created during the current month or previous 11 months. 
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Meter Data Management Agent (MDMA):  
The entity responsible for entering load and generation values to the MISO market. 
 
Meter, Electric:  
A device that measures the amount of electricity a customer uses. The primary types of 
electric meters are:  
  

Demand:  
Measures kilowatt-hours (kW) used, and also the maximum (kW) electric use 
referred to as peak capacity or load.  

  
Energy:  
Measures electricity use, referred to as kilowatt-hours  

  
Interval Demand:  
Records the demand used in each measuring period. The periods are typically every 
15 minutes, 30 minutes, or hour, depending on the specific meter and the way that 
the utility rates are calculated.  

  
Time-of-Use:  
Measures customer electricity use and sometimes demand, and records the data, 
along with the time of day, so the utility can bill the customer according to the 
charges established in the customer’s time-differentiated rates.  
 
Wireless Under Glass: 
An Interval Data Meter that communicates using an Internet Protocol enabled 
solution through a private, high-speed and secure network owned by the Company. 

 
Michigan Public Service Commission (MPSC):  
Established in 1939, the MPSC is the regulatory agency for investor-owned and rural 
cooperative utilities in Michigan. Under the traditional regulatory environment, all rates, 
terms and conditions of service offered by these utilities must be approved by the MPSC.  
 
Midwest Independent Transmission System Operators (MISO):  
Independent nonprofit grid operator for the transmission of high-voltage electricity across 
much of the Midwest.  
 
Multivendor Translation System (MV-90):  
System used to collect time-of-use information from electric meters via telephone lines, 
wireless under glass meters, or portable computer devices. 
 
North American Electric Reliability Council (NERC):  
Formed in 1968 following the Nov.9, 1965 blackout that affected the Northeastern United 
States and Ontario, Canada. NERC promotes reliability of the electricity supply for North 
America. In short, NERC helps electric utilities and other electricity suppliers’ work 
together to keep the lights on.  
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Open Access Transmission Tariff (OATT):  
A document that sets rates and rules for using transmission services.  
 
Peak Demand:  
Largest hourly interval electric consumption by customer.  
 
Point of Delivery (POD):  
The point where the Company transfers Power from the Company’s Distribution System to 
the ROA Customer’s service location. 
 
Point of Receipt (POR):  
The point where the Company receives Power for delivery through the Company’s 
Distribution System to a ROA Customer. 
 
Point-to-Point Transmission Service:  
The reservation and delivery of capacity and energy on a firm or non-firm basis from the 
point of receipt to the point of delivery.  
 
Power:  
A combination of the electric demand and energy which is usually expressed in kilowatts 
(kW).  
 
Power Factor:  
A clause in a rate schedule that provides for an adjustment in the billing if the customer’s 
power factor varies from a specified percentage or range of percentages.  
 
Real Power Losses:  
Energy consumed in moving Power through the Company’s Distribution System between 
the Point of Receipt and the Point of Delivery. 
 
Residential:  
Generally refers to service provided to homes.  
 
Restructuring:  
The process of changing the regulatory environment to accommodate customer choice  
 
Retail Customer:  
The end-use customer -connected to Consumers Energy’s distribution system that 
purchases electricity.  
Retail Open Access (ROA) Customer:  
The end-user of electricity who requests or takes ROA Service. 
 
Retail Open Access (ROA) Rate Schedule:  
Retail Open Access Residential Secondary Rate ROA-R, Retail Open Access Secondary Rate 
ROA-S or Retail Open Access Primary Rate ROA-P. 
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Retail Open Access (ROA) Service Contract:  
The initial agreement, and any amendments or supplements thereto, relating to the service 
transactions to be provided for a Retailer and/or ROA Customer by the Company under 
ROA Service. 
 
Retailer:  
An entity that has obtained and maintained an Alternative Electric Supplier (AES) license 
from the Commission, met its obligations to local governmental units to make retail sales of 
Power supply, has title to any Power they market and makes the retail sale of Power supply 
to a ROA Customer of the Company. 
 
Scheduling:  
The movement of power through, into, within or out of a control area.  
 
Slamming:  
An act of switching a customer’s electric Power supplier without the customer’s consent. 
 
Supplier:  
An alternate electricity supplier such as a retailer, aggregator or independent power 
producer.  
 
Transmission Service:  
Service that provides for the movement of Power to the Company’s Distribution System. 
 
Unbundled Services:  
Specifies utility services line by line, such as separate delivery and supply charges, instead 
of being combined into one “bundled” service and fee.  
 
Writing or Written:  
All forms of writing including electronic and facsimiles. 
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